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THE CANARY ISLANDS DEMONSTRATE THAT THE MOST DEPRESSING DAY OF THE YEAR DOES NOT EXIST WITH ITS MOVEMENT #STOPBLUEMONDAY
· Some of the journalists who wrote about the negative effects of Blue Monday that day received their news item decorated on the top of a cake “to eat their words”
· The man behind the Blue Monday theory has joined the Canary Islands initiative for the second year running to show that there are no depressing days on the Canary Islands
· The exploit has gone viral on Facebook, Instagram and Twitter, reaching millions of internet users
The Canary Islands, 17 January 2017 – The Canary Islands tourism brand has promoted a new exploit to refute Blue Monday and put a stop to the theory that says that the third calendar Monday is the most depressing day of the year. For the second year running, the #StopBlueMonday initiative (promoted by Promotur Turismo de Canarias and co-financed by the European Regional Development Fund (FEDER)) has attempted to demonstrate that the formula developed by British psychologist Cliff Arnall in 2005 is flawed and does not occur on the Canarian archipelago, where the benefits of the place with “The best climate in the world” have positive effects on people’s moods.
For this reason, the journalists who wrote in their media this Monday about the effects of Blue Monday were invited on Tuesday “to eat their words”, by including them in a fun initiative that turned their own news into cake. As such, the editors of around ten Spanish media outlets received a cake decorated with the article published on Monday on the top and a note inviting them reflect on it with the message “We all have to eat our own words one day. Blue Monday doesn’t exist.”
This message was signed by the Arnall himself, who since last year has joined the Canary Islands brand’s cause to put a stop to the most depressing day of the year, thus dismantling his own theory. 

Following the exploit, many journalists made a show of the good sports that they are by “eating their words” and some responded to the message with photos and comments. The video of this initiative has had more than 250,000 views and has reached more than 1.3 million Facebook users, with 3,000 interactions and over 400 shares. Instagram has had 15.2 million impressions, reaching 11 million people and clocking up 3,400 views.
About the Canary Islands
The Canary Islands is the place with The best climate in the world for enjoying exceptional holidays any time of the year. Seven different and unique islands, perfect for disconnecting from your daily routine, recharging your batteries and returning home feeling physically and mentally refreshed. The beaches, volcanic landscapes, lively and hospitable lifestyle and the possibility of choosing from all sorts of outdoor activities, as well as a wide range of quality accommodation and leisure activities, mean that the majority of visitors repeat the experience more than once.

About Promotur Turismo de Canarias
Promotur Turismo de Canarias, an entity attached to the Department of Tourism, Culture and Sport of the Regional Government of the Canary Islands, oversees the promotion of the Canary Islands tourism brand. Created in 2005, the main goal of this public company is to study, promote and market the huge tourist offer the Canarian archipelago affords, in conjunction with the other institutions on the islands related to the tourist sector.
Press Contact:
brezo.rodriguez@porternovelli.es  // alberto.tapia@porternovelli.es
Follow Canary Islands on social networks!
Canary Islands –http://www.hellocanaryislands.com/
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